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Education

PhD in Management Science
Aix-Marseille Graduate School of
2003

  Services Management Concentration
  Management - IAE

M.B.A. 
Texas A&M University
1992


B.A. in Theatre 
Louisiana Tech University
1987

Refereed Journal Articles

Voss, Glenn B. and Zannie G. Voss (2013), “Strategic Ambidexterity in Small and Medium-Sized Enterprises: Implementing Exploration and Exploitation in Product and Market Domains,” Organization Science, 24 (5), 1459–1477.
Voss, Glenn B. & Zannie Giraud Voss (2008), "Competitive Density and the Customer Acquisition-Retention Trade-Off,” Journal of Marketing, 72 (6), 3-18.  Lead article.
Voss, Glenn B., Deepak Sirdeshmukh, and Zannie G. Voss (2008), “The Effects of Slack Resources and Environmental Threat on Product Exploration and Exploitation,” Academy of Management Journal, 51 (1), 147-164.  Featured in “Cut Me Some Slack: To Exploit or Explore Competencies,” The Economist’s Executive Briefing, January 2008, and in “Running Fat,” Utah CEO Magazine, August 2008.
d’Astous, A., Z. G. Voss, F. Colbert, A. Carù, M. Caldwell, F. Courvoisier (2008), “Product-Country Images in the Arts: A Multicountry Study,” International Marketing Review, 25 (4), 379-403.

Voss, Zannie G., Daniel M. Cable, and Glenn B. Voss (2006), “Organizational Identity and Firm Performance: What Happens When Leaders Disagree About ‘Who We Are’?” Organization Science, 17 (6), 741-755.

Voss, Glenn B., Mitzi M. Montoya-Weiss, and Zannie G. Voss (2006), "Aligning Innovation with Market Characteristics in the Nonprofit Professional Theater Industry," Journal of Marketing Research, 43 (2), 296-302.  Featured in “For Love or Money,” Stanford Social Innovation Review, Fall 2006.
Voss, Zannie G. and Véronique Cova (2006), “How Sex Differences in Perceptions Influence Customer Satisfaction: A Study of Theatre Audiences.” Marketing Theory, 6 (2), 201-221.

Voss, Zannie G., Glenn B. Voss, and Christine Moorman (2005), “An Empirical Examination of the Complex Relationships Between Entrepreneurial Orientation and Stakeholder Support,” European Journal of Marketing, 39 (9/10), 1132-1150.

Voss, Glenn B., Daniel M. Cable, and Zannie G. Voss (2000), “Linking Organizational Values to Relationships with External Constituents: A Study of Nonprofit Professional Theatres,” Organization Science, (May/June), 330-347.

Voss, Glenn B. and Zannie G. Voss (2000), “Strategic Orientation and Firm Performance in an Artistic Environment,” Journal of Marketing, 64 (January), 67-83. 

Voss, Zannie G. and Glenn B. Voss (2000), “Exploring the Impact of Organizational Values and Strategic Orientation on Performance in the Nonprofit Professional Theatre Industry,” International Journal of Arts Management, 3 (1), 62-76. 

Voss, Glenn B. and Zannie G. Voss (1997), “Implementing a Relationship Marketing Program: A Case Study and Managerial Implications,” Journal of Services Marketing, 11 (4), 278-298. 

Book
London, Todd with Ben Pesner and Zannie Giraud Voss (2009), Outrageous Fortune: The Life and Times of the New American Play, New York: Theatre Development Fund, December.

Book Chapter

Voss, Zannie Giraud and Naomi Grabel (2013), “Organizational Identity and Marketing in the Arts,” In (Eds.) Daragh O’Reilly, Ruth Rentschler & Theresa Kirchner, Routeledge Companion to Arts Marketing, New York: Routeledge.
Research Honors

2006 Winner of the Research Competition on Nonprofit Marketing, with Glenn B. Voss and Wooseong Kang, held by the American Marketing Association Foundation, the Sheth Foundation, and Marketing Science Institute, $7,000.

1998 Award for Excellence, Oustanding Paper of 1997, with Glenn B. Voss, The Journal of Services Marketing, MCB University Press, West Yorkshire, England.

External Research Grants (see also NCAR Fundraising activities below)
National Science Foundation Innovation and Organizational Change Grant No. SES0217874, “Investigating the Effects of Product Portfolio Innovativeness and Organizational Learning through Experimentation,” with G. B. Voss and M. Montoya-Weiss of NCSU, 2002, $80,660.  
The Aspen Institute Nonprofit Sector Research Fund, 2000, $29,400, with Glenn B. Voss of NCSU.

Professional Publications

Voss, Zannie Giraud, Glenn B. Voss, Rick Briesch (2015), “NCAR: Third Edition,” Online report published through the National Center for Arts Research. http://mcs.smu.edu/artsresearch/
Voss, Zannie Giraud and Glenn B. Voss, with Ilana Rose and Laurie Baskin (2015), “Theatre Facts 2014: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group. http://www.tcg.org/pdfs/tools/TCG_TheatreFacts_2014.pdf 
Voss, Glenn B., Zannie Giraud Voss, Rick Briesch with Marla Teyolia (2015), “NCAR Arts Vibrancy Index: Hotbeds of America’s Arts and Culture,” White paper published through the National Center for Arts Research, January. http://www.smu.edu/~/media/Site/Meadows/NCAR/NCARArtsVibrancyWhitepaper 
Voss, Glenn B., Zannie Giraud Voss, Rick Briesch (2014), “NCAR Volume II,” Online report published through the National Center for Arts Research, December. http://mcs.smu.edu/artsresearch/
Voss, Zannie Giraud and Glenn B. Voss, with Ilana Rose and Laurie Baskin (2014), “Theatre Facts 2013: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group. Report findings featured in “Finding Ways to Firmer Ground,” by Celia Wren, American Theatre, November 2014, 36-43.  

Gan, Anne Marie, Glenn B. Voss, and Zannie Giraud Voss (2014), “Do Grants from the National Endowment for the Arts Represent a Wealth Transfer from Poorer to Wealthier Citizens?” White paper published through the National Center for Arts Research online at http://www.smu.edu/~/media/Site/Meadows/NCAR/NCAR NEA Study.

Gan, Anne Marie, Zannie Giraud Voss, Lisa Phillips, Christine Anagnos, Allison D. Wade (2014), “The Gender Gap in Art Museum Directorships,” Association of Art Museum Directors and the National Center for Arts Research, published online at http://mcs.smu.edu/artsresearch2014/articles/blog/read-report-gender-gaps-museum-directorships. 
Voss, Glenn B., Zannie Giraud Voss, Rick Briesch (2013), “NCAR Volume I,” Online report published through the National Center for Arts Research, December. http://mcs.smu.edu/artsresearch2013/ 
Voss, Zannie Giraud and Glenn B. Voss, with Ilana Rose and Laurie Baskin (2013), “Theatre Facts 2012: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group. Report findings featured in “Expect the Unexpected,” by Sarah Hart, American Theatre, November 2013, 36-44.  
Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2012), “Theatre Facts 2011: A Report on Practices and Performances in the American Nonprofit Theatre, New York: Theatre Communications Group.  Report findings featured in “Get Smart, Hold Tight,” by Sarah Hart, American Theatre, November 2012, 34-41.  

Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2011), “Theatre Facts 2010: A Report on Practices and Performances in the American Nonprofit Theatre, New York: Theatre Communications Group.  Report findings featured in “Contending with the New Normal,” by Sarah Hart, American Theatre, November 2011, 36-42.  Report findings published in additional articles online by The Chicago Tribune (11/28/11), BroadwayWorld (11/29/11), about.com (12/7/11), AmericansfortheArts.org (12/11), usitt.org (1/12).

Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2010), “Theatre Facts 2009: A Report on Practices and Performances in the American Nonprofit Theatre, New York: Theatre Communications Group.  Report findings published in additional articles online by BroadwayWorld (8/4/10), TheAndyGram (8/4/10).
Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2009), “Taking Your Fiscal Pulse—August 2009: A Report on the Fiscal Health of the National Not-for-Profit Theatre,” New York: Theatre Communications Group, October.  Report findings featured in “Agility Under Pressure,” by Sarah Hart, American Theatre, November 2009, 32-38.
Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2009), “Taking Your Fiscal Pulse—August 2009: A Report on the Fiscal Health of the San Francisco Bay Area Not-for-Profit Theatre Community,” New York: Theatre Communications Group, October.  Report findings presented to Theatre Bay Area membership, October 2009.
Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2009), “Theatre Facts 2008: A Report on Practices and Performances in the American Nonprofit Theatre, New York: Theatre Communications Group.  Report findings featured in “Special Report: Theatre Facts 2008,” by Sarah Hart, American Theatre, November 2009.  Report findings published in additional articles online by StarkSilverCreek (8/20/09), BNet (10/09), Chicago Reader (7/31/09), Theatre Bay Area (8/11/09).  Report findings incorporated into the 2009 Statistical Abstract of the United States published by the U.S. Department of Commerce.  
Voss, Zannie Giraud and Glenn B. Voss (2009), Philadelphia’s Professional Theatres: A Snapshot, Report published by the Theatre Alliance of Greater Philadelphia.

Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2008), “Theatre Facts 2007: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group.  Report findings published in additional articles online by Americans for the Arts, The Internationalists (8/2/08), Business Week’s Business Exchange (9/9/08), The Clyde Fitch Report (9/5/08), The National Endowment for the Arts’ All America’s a Stage: Growth and Challenges in Nonprofit Theatre (12/08), and in American Theatre (November 2008).  Report findings incorporated into the Statistical Abstract of the United States published by the U.S. Department of Commerce.  Subject of TCG National Leadership Teleconference 10/2/08.

Voss, Zannie Giraud and Glenn B. Voss, with and Christopher Shuff and Ilana Rose (2007), “In Whom We Trust IV: Theatre Governing Boards in 2007,”  New York: Theatre Communications Group.  
Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2007), “Theatre Facts 2006: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group.  
Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2006), “Theatre Facts 2005: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group.  
Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Ilana Rose (2005), “Theatre Facts 2004: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group.  Report findings published in additional articles online by PerformInk Online (7/22/05), Central Florida Performing Arts Alliance (7/4/05), Boekman Foundation Online (7/2005).  Report findings incorporated into the Statistical Abstract of the United States published by the U.S. Department of Commerce. 

Voss, Zannie G., Glenn B. Voss and Christopher Shuff (2004), “In Whom We Trust III: Theatre Governing Boards in 2004,”  New York: Theatre Communications Group.  Report findings published in additional articles online by Boekman Foundation Online (7/2005).

Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Katie Taber (2004), “Theatre Facts 2003: A Report on Practices and Performances in the American Nonprofit Theatre,” New York: Theatre Communications Group.  Report findings published in additional articles online by American Theatre (11/4/04), Back Stage (6/25/04), Chicago Business Online (3/3/05), The Union (2/21/05), American Society for Public Administration (7/26/04), New England Theatre Conference News (Winter 2005), The Foundation Center (6/22/04).  Report findings incorporated into the Statistical Abstract of the United States published by the U.S. Department of Commerce.

Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Hillary Jackson (2003), "Theatre Facts 2002: A Report on Practices and Performances in the American Nonprofit Theatre," New York: Theatre Communications Group.  Report findings published in additional articles online by American Theatre, The Seattle Times (8/22/03), Philanthropy Journal (8/28/03), Association of Fundraising Professionals (9/15/03), American Society of Public Administration (9/8/03), San Francisco Chronicle (8/26/03), Back Stage (6/19/03), San Jose Mercury News (9/27/03), Chicago Sun Times (1/28/04), Resources for Cultural Policy in Europe (12/03).  Report findings incorporated into the Statistical Abstract of the United States published by the U. S. Department of Commerce.

Voss, Zannie Giraud and Glenn B. Voss, with Christopher Shuff and Hillary Jackson (2002), "Theatre Facts 2001: A Report on Practices and Performances in the American Nonprofit Theatre," New York: Theatre Communications Group.  Report findings incorporated into the Statistical Abstract of the United States published by the U. S. Department of Commerce.

Voss, Zannie G., Glenn B. Voss and Christopher Shuff (2002), “In Whom We Trust II: Theatre Governing Boards in 2001,”  New York: Theatre Communications Group.  
Voss, Zannie G. and Glenn B. Voss, with Christopher Shuff and Dan Melia (2001), “Theatre Facts 2000: A Report on Practices and Performances in the American Nonprofit Theatre," New York: Theatre Communications Group.  Report findings incorporated into the Statistical Abstract of the United States published by the U. S. Department of Commerce.

Voss, Zannie G. and Glenn B. Voss, with Christopher Shuff and Collette Carter (2000), “Theatre Facts 1999: A Report on Practices and Performances in the American Nonprofit Theatre," New York: Theatre Communications Group.  
Voss, Zannie G. and Glenn B. Voss, with Judith Cooper Guido and Christopher Shuff (1999), “Theatre Facts 1998: A Report on Practices and Performances in the American Nonprofit Theatre,” American Theatre, 16, (July/August) Special Pull-Out Section, 1-12.

Voss, Zannie G., Glenn B. Voss and Judith Cooper Guido (1999), “In Whom We Trust: An Exploration of Theatre Governing Boards,” TCG Bulletin, (January) Special Pull-Out Section.

Voss, Zannie G. and Glenn B. Voss, with Jennifer Dineen and Judith Cooper Guido (1998), “Theatre Facts 1997: A Report on Practices and Performances in the American Nonprofit Theatre,” American Theatre, 15, (November) Special Pull-Out Section, 1-12.

Voss, Zannie G. and Glenn B. Voss (1997), “Satisfaction, Relational Motivation, and Customer Segmentation: A Case Study of a Nonprofit Professional Theatre,” Arts Reach, V (June-July), 8-11.

Refereed Conference Publications and Presentations

Voss, Z.G. (2015), “Arts  Funding in France: A New Deal,” Keynote Presentation. AIMAC: International Conference on Arts and Cultural Management (July), Marseille, France.
Voss, G.B., Z.G. Voss, and R. Briesch (2014), “Combining Market-, Organizational-, and Consumer-level Data to Model Industry Dynamics… and Delivering Insights to All,” Society of Marketing Advances Conference, October, New Orleans.

Voss, Z. G., G. B. Voss, V. Cova and B. Cova (2012), “How Customers Respond to Firms’ Customer Relationship Norms,” Academy of Marketing Science Conference, (May), New Orleans.

Voss, Z. G. and G. B. Voss (2011), “The Value of Arts and Culture in a Downtwon Turnaround,” 15th Cross Cultural Research Conference, (December), Kona, HI. 

Lazzaro, E. and Z. G. Voss (2010), “Assessing citizens and visitors’ awareness, sharing of meaning and engagement in Dallas Public Art,” Third European Sociological Association Conference on Culture, (October) Milan, Italy.
Voss, Glenn B. and Zannie Giraud Voss (2010), “An Empirical Examination of Customer Portfolio Dynamics,”  Marketing Dynamics Conference, (June) Istanbul, Turkey.

Lazzaro, E. and Z. G. Voss (2010), “Disentangling the local and regional economic impact of the opening of a premier art center: The case of the Dallas Center for the Performing Arts,” 16th International Conference on Cultural Economics, (June) Copenhagen, Denmark.
Voss, Glenn B. and Zannie G. Voss (2009), “Strategic Emphasis, Firm Size, and Competitive Density: Towards a Multi-Level Theory of Performance Heterogeneity,” 18th Annual Frontiers in Services Conference, Honolulu, HI (October).
d’Astous, A., Z. G. Voss, F. Colbert, A. Caru, M. Caldwell, F. Courvoisier (2008), “Made in…: A Multi-country Study of the Factors that Influence Service-country Images,”  10th International Research Seminar in Services Management, (May) La Londe, France.
Voss, Glenn B., Zannie G. and Wooseong Kang (2007), “Managing Dynamic Customer-Donor Portfolios: A Lifetime Value Approach,” AIMAC: Ninth International Conference on Arts and Cultural Management ,Valencia, Spain (July).  Also presented at the 16th Annual Frontiers in Service Conference, San Francisco, (October).
Cova, Véronique and Zannie G. Voss (2006), “Giving Meaning to Mundane Service Support Objects,” 9th International Research Seminar in Services Management, (June) La Londe, France; “Déclinaison Domestique des Objets Supports de Service,” 11èmes Journées de Recherche en Marketing de Bourgogne, Dijon, France, (November).
Voss, Glenn B. and Zannie G. Voss (2006), “Exploiting Synergies among Product Exploration and Exploitation and Market Exploration and Exploitation to Improve Firm Performance,” European Marketing Academy Conference, Athens, Greece (May).

Voss, Glenn B. and Zannie G. Voss (2006), “Competitive Complexity and Strategic Learning Orientations,” 5th International Congress on Marketing Trends, Venice, Italy (January).

Voss, Zannie G., Daniel M. Cable, and Glenn B. Voss (2005), “When We Disagree About Who We Are: Ideographic Identity and Firm Performance,” Annual Meeting of the Academy of Management, Honolulu, HI (August).

Voss, Zannie and Véronique Cova (2005), “How Sex Differences and Perceived Image Influence the Satisfaction of Audience Members,” Academy of Marketing Science International Retailing Conference, Reims, France (July).
Voss, Glenn B., Deepak Sirdeshmukh, and Zannie G. Voss (2005), “The Complex Relationship Between Organizational Slack and Strategic Emphasis on Exploration and Exploitation,” 2005 INFORMS Marketing Science Conference, Atlanta, GA (June).

Voss, Zannie G. and Glenn B. Voss (2005), “Maximizing Firm Performance in the Nonprofit Professional Theatre Industry by Matching Organizational Knowledge and Learning with Product-Market and Marketplace Characteristics,” in Rejuvenating Marketing: Contamination, Innovation, Integration, European Marketing Academy Conference, Milan, Italy (May), 247.
Voss, Zannie G., Glenn B. Voss, and Daniel M. Cable (2005), “The Effects of Authenticity Rift on Firm Performance,” American Marketing Association Winter Educator’s Conference, San Antonio, TX (February).

Voss, Zannie G. and Véronique Cova (2004), “Did You See What I Saw: Gender, Image, and Satisfaction,” 7th Bi-Annual Association for Consumer Research Conference on Gender, Marketing, and Consumer Behavior, Chicago, IL (June).

Voss, Glenn B., Deepak Sirdeshmukh and Zannie G. Voss (2004), “Improving Organizational Performance by Aligning Strategic Emphasis with Marketplace Characteristics:  Knowing When to Explore and When to Exploit,” in Marketing, Strategy, Economics, Operations and Human Resources: Insights on Services Activities, 8th International Research Seminar in Services Management, (June) La Londe, France, 789-810.

Voss, Zannie G. and Glenn B. Voss (2003), “Perceived Image and Customer Response: A Case of Two Organizations,” AIMAC: Seventh International Conference on Arts and Cultural Management (June/July) Milan, Italy.

Voss, Glenn B., Mitzi M. Montoya-Weiss, and Zannie G. Voss (2003), "Investigating the Effects on Firm Performance of Product Portfolio Innovativeness and Organizational Learning through Experimentation,"  American Marketing Association Winter Conference, (February), Florida.

Voss, Zannie G. and Glenn B. Voss (2002), “The Effects of Authenticity Rifts on Firm Performance and Marketing Outcomes in the Arts,”  7th International Research Seminar in Services Management, (June) La Londe, France, 210-225.

Andreasen, Alan, Zannie G. Voss, Glenn B. Voss, and Christine Moorman (2002), "Cross-Sector Knowledge Transfer: Implications for Non-Profit Marketing," American Marketing Association Marketing and Public Policy Consortium, (May) Atlanta, GA.

Voss, Zannie G. and Glenn B. Voss (2000), “Exploring Entrepreneurial Orientation and its Effect on Product Development, Organizational Behavior, and Performance in the Nonprofit Professional Theatre Industry,”  The Eric Langeard International Research Seminar in Service Management, (June) La Londe, France, 624-644.

Voss, Zannie G. and Glenn B. Voss (1999), “Nonprofit Professional Theatres: Organizational Values, Strategic Orientation, and Performance,” AIMAC: Fifth International Conference on Arts and Cultural Management, (June) Helsinki, Finland, 637.

Voss, Zannie G. and Glenn B. Voss (1996), “Conceptualizing and Implementing a Relationship Marketing Program” in Enhancing Knowledge Development in Marketing, Cornelia Drogue and Roger Calatone, eds., Chicago, IL: American Marketing Association, (August) San Diego, CA, 220-221.

Invited Seminars and Presentations

“At What Cost: Pricing and Earned Revenue Generation in the Arts and Culture Sector,” and “NCAR Volume II,” SDA-Bocconi University (Milan), October 7 and 9, 2014.

“The Health of the U.S. Arts and Cultural Sector,” ASK Research Center, SDA-Bocconi University (Milan), October 15, 2013.

“U.S. Cultural Policy and Marketing the Arts,” Masters in Arts and Cultural Management Seminar (MASP), SDA-Bocconi University (Milan), March 8-10, 2006, May 3-4, 2007, October 6-9, 2008, October 12-16, 2009, October 11-14, 2010.

“Marketing Services: The Case of the Performing Arts,” ESCP London, May 23, 2008.

“Managing Dynamic Customer Portfolios: A Lifetime Value Approach,” Euromed Marseille School of Management (Marseille, France), March 27, 2008.

“When Do Relational and Intellectual Assets Become Financial Liabilities?  A Contingency Theory of Competitive Dynamics,” Texas A&M University Marketing Research Camp, February 2008.
“Trends in the U.S. Theatre Industry,” “Trends in Governance,” Theatre Communications Group Fall Forum (New York, NY), November 2007.

“Balancing Competitive and Relational Complexity: Is Your Firm on the Road to Complexity Catastrophe?” Koc University (Istanbul), May 2007.
“Organizational Identity and Firm Performance: What Happens when Leaders Disagree about ‘Who We Are?” Bocconi University (Milan), May 2007.

NGO/Nonprofit Management, Master’s International Seminar, Euromed Marseille School of Management (France), April 3-7, 2006.

“Financial Management in the Arts. The Case of Midwestern Theatre Company,” Yale School of Drama (New Haven, CT), December 2005.

“The Complex Relationship Between Organizational Slack and Strategic Emphasis on Exploration and Exploitation,” Marketing Science Institute and the Yale Center for Customer Insights at the Yale School of Management (New Haven, CT), December 2004.

The Entrepreneur’s Toolbox, M.B.A. International Seminar, IAE (Aix-en Provence, France), May 2004.

“The Effects of Authenticity Rift on Firm Performance and Customer Response,” HEC (Paris, France), October 2003.

“Entrepreneurial Orientation and its Effect on Objective Performance in the Nonprofit Professional Theatre Industry,”  SDA-Bocconi University (Milan, Italy), November 2002.

“Stakeholder Theory: Effective Nonprofit Management,” Università di Bologne MBA Seminar, delivered at IAE (Aix-en-Provence, France), September 2002.

“Entrepreneurial Orientation and its Effect on Objective Performance in the Nonprofit Professional Theatre Industry,”  Kenan-Flagler School of Business, University of North Carolina (Chapel Hill, NC), June 2002.

“Organization and Governance Trends: A Look at the Industry,” Theatre Communications Group National Conference (San Francisco, CA), June 1999.

“Cultural and Economic Trends in Theatre,” Professional Theatre Gathering, North Carolina Theatre Conference, March 1999.

National Center for Arts Research Activities
NCAR Fundraising

$1,000,000 from Individuals for endowment

$666,000 from Individuals in operating support 

$500,000 in-kind support from Boston Consulting Group

$500,000 in-kind support from IBM

$80,000 Carl B. and Florence E. King Foundation

$75,000 Doris Duke Charitable Foundation

$50,000 M.R. and Evelyn Hudson Foundation

$15,000 TurningPoint Foundation

$15,000 Dallas Foundation

NCAR Presentations

Theatre Communications Group Conference, 6/7/13

Houston Arts Organizations, 10/29/13

Dallas Arts Organizations, 11/12/13

Cultural Research Network (virtual presentations), 11/21/13

National Performance Network Conference, 11/29/13

International Association of Black Dance Conference, 1/17/14

Art of the Possible – CDP Event hosted by Bloomberg Philanthropies, 1/27/14

New York City Arts Organizations – Signature Theatre, 2/10/14

Association of Art Museum Directors board of trustees, 3/4/14

Doris Duke Foundation (presentation to DDCF grantees with Beth Tuttle, CDP), 3/18/14

SMU World Changers, Dallas (public discussion with Kate Levin, Bloomberg Philanthropies & NCAR’s Nasher Haemisegger Fellow), 4/17/14

Intersection of Research and Policy: Arts and Culture Symposium (invitational event – panel with Laura Zakaras, RAND; Carlos Manjarrez, IMLS; Steven Shewfelt, NEA), Crystal Bridges, Bentonville, 4/24/14

League of Resident Theatres Conference (presentation), New Orleans, 5/8/14

San Francisco arts leaders, S.F (presentation), 5/13/14

Association of Art Museum Directors Conference, Dallas (panel with Max Anderson, DMA, and John Rossant, New Cities Foundation), 6/1/14

Americans for the Arts, 6/14/14

Theatre Communications Group Conference (presentation), 6/19-6/21/14

Big Thought executive team (presentation), Dallas, 9/5/14

CDP Town Hall (panel with Sarah Nelson, CFT, and Rob Stein, DMA), Dallas, 9/24/14

CityLab (invitational event in Los Angeles hosted by Bloomberg Philanthropies, Aspen Institute, Atlantic Monthly), 9/29-9/30/14

Society for Marketing Advances Conference, New Orleans (special session presentation), 11/8/14

National Arts Marketing Project Conference, Atlanta (panel discussion with Arin Sullivan, CDP, and Jill Robinson, TRG), 11/9/14

National Performance Network Annual Meeting, 11/16/14

CDP National Data Coalition (with Randy Cohen, AFTA; Rebecca Thomas, NFF; David Ian Moss, Sustain Arts; Kate Levin, Bloomberg Philanthropies; Jacob Harold, Guidestar; Larry McGill, Foundation Center), Washington DC, 11/24/14

NCAR-TACA (presentation), Dallas, 12/8/14
International Association of Black Dance Conference (presentation), Cleveland, OH, 1/15/15
Rubin Museum (presentation), New York, NY, 2/3/15 

AT&T Performing Arts Center, Board Marketing Committee (presentation), Dallas, 2/5/15
CDP Board Meeting (presentation), Philadelphia, PA, 3/2/15
Theatre Communications Group Audience (R)Evolution Conference (session chair), Kansas City, MO, 3/15
Los Angeles arts leaders (presentation), 4/15

Grantmakers in the Arts Conference (presentation with Guidestar and CDP), Los Angeles, CA 10/15
Select Professional Theatre Productions
Producing Director (2007), The Great Game by D. Tucker Smith; Theater Previews at Duke co-production with Randall L. Wreghitt/Iowa Boy Productions, January/February.

Producing Director (2005), On the March to the Sea by Gore Vidal, starring Chris Noth, Michael Learned, Charles Durning, Richard Easton, Isabel Keating and Harris Yulin; Theater Previews at Duke, February/March.

Producing Director (2005), Purgatorio by Ariel Dorfman, starring Tom Hewitt and Priscilla Lopez; Theater Previews at Duke in partnership with Producers Four, January/February.

Producing Director (2004), Little Women by Allan Knee, Jason Howland, and Mindi Dickstein; Theater Previews at Duke co-production with Randall L. Wreghitt, Dani Davis, and Ken Gentry, New York, September/October.  Ran at the Virginia Theater on Broadway from December 5, 2004 through May 22, 2005.  National tour of 28 cities. 

Producing Director (2002), Paper Doll by Mark Hampton and Barbara J. Zitwer, starring Marlo Thomas and F. Murray Abraham; Theater Previews at Duke co-production with Randall L. Wreghitt and MARS Theatricals, New York, February/March.  

Producing Director (2001), A Thousand Clowns by Herb Gardner, starring Tom Selleck; Theater Previews at Duke co-production with Tonka Productions/Jeffrey Richards and Associates, New York, May/June.  Toured Chicago and Boston.  Ran at the Longacre Theatre on Broadway from July 4-September 23, 2001. 

Consulting, Professional Activity and Service

Associate Editor, International Journal of Arts Management, 2010-Present.
Scientific Committee Member, International Association of Arts and Cultural Management, 2007-Present.

Research Consultant, Theatre Communications Group, 1997-Present.

Board Member, Governance Committee Member, Cultural Data Project, 2012-Present.

Board Member, Executive Committee Member, Big Thought, Dallas, 2012-Present.

Vice Chair of Programs, Board Member, TACA, Dallas, 2008-2014. Awarded Volunteer of the Year Award for 2012.

Research Consultant, Evaluation of Phase II of the James Irvine Foundation’s Arts Regional Initiative, with Harder+Company Community Research and AlbertHall Associates, July 2009-2012.
Scientific Committee Member, 3rd edition of the ESA Research Network Sociology of Culture mid-term Conference, Bocconi University, October, 2010.
Conference Organizer, 10th International Conference on Arts and Cultural Management (AIMAC), 2009.
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