Alan Webber

In 1993 Alan Webber co-founded Fast Company, a business magazine designed to give people
the information to succeed in today’s world of work. As a founding editor, Webber is responsible
not only for driving, managing, and contributing to the content of every issue, but also for
developing the publication’s unique character and style. After celebrating unprecedented early
publishing success, Fast Company was named 1997’s “Launch of the Year” by Advertising Age
and “Startup of the Year” by Adweek. Webber and Fast Company cofounder Bill Taylor
coauthored the 1996 book Going Global, which explores what it takes to be a global company in

a new economy.

Webber cofounded Fast Company after spending six years as the managing editor/editorial
director of the Harvard Business Review. During that period, the highly acclaimed business
magazine was named three times as a finalist for the National Magazine Awards.

Webber is an alumnus of Amherst College. He and his wife live in Brookline, Massachusetts.



