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edia Is Changing

L Speed of updates
Accuracy
Number of available sources

¥ Information overload (Garcia 2010)
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0 Much Information?

Ll 500 Channels or 5?
Channel Repertoire

Limiting Exposure
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onfirmation Biases

President Obama
J Doing a good job
- Not doing a good job

J FOX News
J MSNBC
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rizona Immigration Law

] Please consider your opinion

W Attitude polarization

J Have you read the law?
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edia Is Changing

Speed of updates
1 Accuracy
Number of available sources

® Information overload

O People are not:

¥ Limit exposure with media

® Confirm our biases

M Attitudes become polarized
M Limit processing for media




couraging Information Literates

.~ U Recognize Biases

L Evaluating Information Quality
Certainty to Ambiguity...
Ambiguity to Curiosity...

Curiosity into Hypotheses

Dennis Simon
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couraging Information Literates

1 Recognize Biases

W Write down assumptions
¥  Triangulation

Draw a line through all dots using four straight lines.
You may not lift your pencil.




couraging Information Literates

1 Recognize Biases

L Evaluating Information Quality

W Is the information complete?

¢

A study found that the rate of teenage
pregnancy in a conservative religious group
was higher than the national average.

They frequently marry at 17 years old

W



couraging Information Literates

1 Recognize Biases

L Evaluating Information Quality

Is the information complete?

How far removed from original source?

Look for biases in media outlet or

,*nuaw s 76 gesearch itself.
ebruary $ .54

March  $ .51
April $ .63
May $ .80

June $ .91
&uly $.76

The price of candy bars
jumped 78% in just three



couraging Information Literates

1 Recognize Biases

L Evaluating Information Quality

Is the information complete?

How far removed from original source?

Look for biases in media outlet or
research itself.

B Evaluate information relative to weight of
other supporting or conflicting facts
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